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01 / THE READI NESS CHECK

Be part of
the answer.

A practical starting point for your next marketing conversation. Use this kit to spot gaps, record evidence,
and decide what deserves attention first.

Your business is identifiable.

Name, offer, locations, and contact information are accurate and consistent across your site and relevant
profiles.

Your important pages are accessible.

Check crawl and indexing instructions, canonical URLs, and whether useful information appears as
readable page content.

Your pages answer buying questions.

Explain fit, scope, price drivers, implementation, alternatives, and limitations using your actual expertise.

Your claims have evidence.

Use current specifications, attributable examples, legitimate reviews, and named expertise. Keep a
source for meaningful claims.

Your next step is clear.

A reader can compare, inquire, request a demo, book, or buy without restarting the research process.

Your outcomes can be measured.

Define a qualified lead or sale. Keep mentions, visits, inquiries, and revenue separate in reporting.

This is a planning checklist, not an automated audit or a ranking score. Google says its Al search features require no special Al file or schema.
Inclusion in an answer is never guaranteed.
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02 / THE QUESTI ON MAP

Start with
the buyer.

Replace the bracketed words with your actual market. Use a consistent question set, save the answers, and
note the conditions of each test.

01 / DI SCOVER

Which [providers or products] solve [problem] for [buyer]?

02 / COVPARE

How does [brand] compare with [alternative] for [use case]?

03 / CHECK FIT

Does [brand] support [specific requirement or integration]?

04 / UNDERSTAND COST

What affects the cost of [product or service]?

05 / REDUCE RI SK

What should | verify before choosing [category]?

06 / TAKE ACTI ON

How do | start, book, buy, or request a demo from [brand]?

Keep the record, not just the score.

Record engine, date, location assumptions, exact question, answer, named brands, cited URLs, and your next action. Save the original answer
where possible. A sample of prompts is not market share.
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03 / THE CAMPAI GN BRI EF

Give the test
areason to exist.

Use this worksheet before allocating a paid budget or starting a larger content project. Agree the scope and
review criteria with the team doing the work.

Buyer and context

Who is deciding, what do they need, and what constraints matter?

Offer and destination

What is the useful next step, and which page will deliver it?

Evidence and readiness

Which claims can we support? What must be fixed before launch?

Qualified outcome

What counts as a good lead or purchase, and where is it verified?

Budget and decision rule

Agree media spend, separate fees, a review date, and a stopping rule.

Bring your website. We will bring the questions.

Free Al visibility check: nick@modernapexstrategies.com
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